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To remain as free of influence or ob-
ligation to report a story, the journal-
ist, in pursuit of a story, should not



O/

Z

[ XN Wry






R N A ¢ )4N :

~
~

Set-ups or posed scenes may be used
if the average reader will not be mis-
led or if the caption or creditline tells
readers that it is a photo illustration
or a re-enactment or re-staging of an
event, including award presentations.
Recording the original action is always
preferred.
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Photos have a tremendous impact on
readers. e question of privacy versus
the public’s right to know should be
considered. e line between good
and bad taste and reality and sensa-
tionalism is not always easy to draw.
Care should be taken to maintain the
dignity of the subject as much as pos-
sible without undermining the truth of
the event. In making a final decision on
a photo of this type, an editor should
consider: Do the readers need informa-



news value of the situation, common
sense and decency. Reporters and pho-
tographers should not badger a person
who has made it clear that he or she
does not want to be interviewed or
photographed. One exception is those



Associated Press or another news orga-
nization for guidance in properly and
accurately identifying individuals on
the basis of their membership in ethnic
or religious groups or on the basis of
their sexual orientation.
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In the ordinary course of reporting, no
sta ersshall misrepresent themselves
asanything other than representatives
of the publication. In extraordinary
circumstances, when an editor judges
that the information cannot be got-
ten in any other way and the value
of that information to the readers is
important, the editor may authorize
a misrepresentation. Sta ers may
not steal or knowingly receive stolen
materials regardless of their impor-
tance to a story. Except in situations
judged by an editor as extraordinary,
asta er shall not record an interview
or meeting without the interviewee’s
permission or the obvious placement
of a recording device (not hidden) at
the start of the interview or meeting
in which case the interviewee or news-
makers do not object and are aware of
the presence of the recording device.
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